Analog Devices, Inc. Trends by End Market (in millions)"?

14 weeks
End Markets 1Q22 2Q22 3Q22 4Q22 1Q23 2Q23 3Q23 4Q23 1Q24 2Q24 3Q24 4Q24 1Q25 2Q25 3Q25
Industrial $1,376 $1,534 $1,594 $1,710 $1,747 $1,821 $1,683 $1,351 $1,187 $990 $1,045 $1,062 $1,071 $1,146 $1,285
Auto $545 $618 $644 $639 $689 $743 $731 $741 $753 $689 $695 $722 $738 $856 $851
Comms $404 $469 $478 $495 $473 $430 $353 $335 $304 $238 $265 $280 $297 $317 $372
Consumer $359 $351 $394 $404 $341 $270 $310 $289 $269 $242 $307 $380 $317 $321 $372
Total $2,684 $2,972 $3,110 $3,248 $3,250 $3,263 $3,076 $2,716 $2,513 $2,159 $2,312 $2,443 $2,423 $2,640 $2,880
QoQ
Industrial 7% 11% 4% 7% 2% 4% -8% -20% -12% -17% 6% 2% 1% 7% 12%
Auto 10% 14% 4% -1% 8% 8% -2% 1% 2% -8% 1% 4% 2% 16% -1%
Comms 10% 16% 2% 4% -4% -9% -18% -5% -9% -22% 11% 5% 6% 7% 18%
Consumer 6% 11% 5% 4% 0% 0% -6% -12% -8% -14% 7% 6% -1% 9% 9%
Total 6% 11% 5% 4% 0% 0% -6% -12% -8% -14% 7% 6% -1% 9% 9%
YoY
Industrial 30% 29% 24% 33% 27% 19% 6% -21% -32% -46% -38% -21% -10% 16% 23%
Auto 26% 32% 26% 29% 27% 20% 13% 16% 9% -7% -5% -3% -2% 24% 22%
Comms 14% 31% 28% 34% 17% -8% -26% -32% -36% -45% -25% -17% -2% 33% 40%
Consumer 9% 15% 18% 5% -5% -23% -21% -28% -21% -11% -1% 31% 18% 33% 21%
Total 23% 28% 24% 28% 21% 10% -1% -16% -23% -34% -25% -10% -4% 22% 25%
Notes:

The categorization of revenue by end market is determined using a variety of data points including the technical characteristics of the product, the "sold to" customer information, the "ship to" customer information and
the end customer product or application into which our product will be incorporated. As data systems for capturing and tracking this data and the Company’s methodology evolve and improve, the categorization of

products by end market can vary over time. When this occurs, we reclassify revenue by end market for prior periods. Such reclassifications typically do not materially change the sizing of, or the underlying revenue trends
within each end market. The sum and/or computation of the individual amounts may not equal the total due to rounding.
(1) These revenue trends are unaudited. (2) The sum may not equal the total due to rounding.



